Chapter 2 – THE DATA COLLECTION
This section explains what you are going to do and why.
Remember to use correct geographical terminology e.g. biased, sample etc
Paragraph 1

Data collection for hypothesis 1 – variety and number of shops and services. You need the following here:

· Blank maps of Birtley showing area surveyed, scale,

 N arrow, appropriate title, fig number
In the written section you need to include the following:

· What was the method you used to collect the data? (shopping base map)
· Where in Birtley did you survey? mark this on the figure/map
· What type of sampling technique is this?
· How did you collect it?

· Say when you visited Birtley. Who helped you? How? 

· Why is this method useful?

· What problems did you have with this method?
· For the Metro Centre you used the free “pocket shop finder” to get this information – secondary data.

Paragraph 2

Data collection for hypothesis 2 - quality of shopping centres

You need the following here:

· What was the method used? (bi-polar analysis/environmental quality appraisal, photographs )

· How did you collect it?  How did you ask? Who did you ask? How many people did you ask? Say why you did it this way. 

· Where did you stand? (mark on blank maps)
· Say when you visited Birtley and Metro Centre, who helped you and how? 
· Say you did 1 bipolar analysis on your own views and 1 for a member of the public which you will swap with the class to get a sample of 25(?) (biased, random or systematic)
· Explain how you recorded the results and what they meant (i.e. the higher the score…)

· include an annotated bi-polar analysis sheet explaining what each category means and why you asked that particular question
· Possible problems with this method were……

Paragraph 3 

Data collection for hypothesis 3 – catchment areas (sphere of influence)

· Method used Questionnaire Qu. 1 
· Annotate a blank questionnaire (with figure number) to explain how it works and why you asked these questions.

· Who did you ask? Systematic, Random, Biased?

· Qu. 2 and 3 are to help explain why people would travel to the shopping centre.

· What are the good points about using a questionnaire?

· With the list of places you are then going to use a measuring tool to find out the distances customers travelled (Google Earth measuring tool or AA web site for distances)
· Problems encountered were…… (road names!! Or whole cities)
Paragraph 4 
Data collection for hypothesis 4 – your own individual hypothesis.
· Method used (tally, pedestrian/traffic count, sustainability sheet, maps, timetables, secondary data???) follow same format as above

· Where did you stand? (mark on blank map)

· Problems encountered were……  
